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Great marketers find a niche and saturate it.
Their name hecomes the hrand of that mini-

marketplace. And therein do they own the
mindshare of clients and potential clients.
Where are your best customers entrenched?

time and money marketing to an
audience that is too broad.” Dan

W “Mark’s mistake is pretty funny.

But there is an outstanding lesson in his situation.
He was well-niched in the construction business.

Build on existing successes and you’ll spend less
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